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Master of Business Administration (M.B.A.)

Vision
World class business school with satellite campuses across the globe and to cater to all who strive to become
management professionals.

Mission
e Provide quality management education to students who aspire to become future managers and
entrepreneurs.
e Bring total transformation in their personality to perform effectively and efficiently in corporate world.

Programme Outcomes

1. Exhibit their core competencies to solve different business issues and implement theoretical learning into
practice in real-time.

2. Identify problems, formulate and test hypotheses, analyse, interpret and draw conclusions from data and
report the results of investigations.

3. Analyse and synthesize data from a variety of sources; evaluate the reliability and relevance of evidence;
critique logical flaws in the arguments and draw valid conclusions.

4. Manage projects effectively till its completion, work independently, identify appropriate resources
required for the projects.

5. Demonstrate ability to access ICT in a variety of learning situations, evaluate and use appropriate software
for the analysis of data.

6. Adapt to the multicultural society effectively and interact respectfully with diverse groups in international
business environment.

7. Assess the tasks of a team or an organization, setting direction in building a team to achieve an inspiring
vision.

8. Practice learning activities throughout life, through self-paced and self-directed learning aimed at
personal development.

9. Demonstrate professional ethics, social values, to appreciate environmental and sustainability issues.

Programme Specific Outcomes

1. Evolve as effective professionals and equip to adapt to the rapidly changing global business
environment.

2. Inculcate entrepreneurial skills to take up new or existing businesses and to operate successfully across

the world.

Communicate effectively in a business environment and confidently sharing views in appropriate

media.

4. Exhibit self-confidence to address general issues prevailing in the society at large through digital and
non-digital media.
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